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Key Network Performance Growth Factors

* Revenue Streams beyond Internet
* Internet Experience Connectivity
* Application Performance Experience * Monetize your current User-base

* Digital Service Experience
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MatreComm CraftWorld - ISP Transformation Platform

Helping ISP's Transform to Digital Service Provider
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Network Infrastructure — From Capex to

Opex Model

Multi-tenant platform —
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Earn beyond Internet
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Network Observability
Key Driver to seamless
Digital Services



Network Observability vs Network Monitoring

Network Obseravabiity Network Monitoring

Focus on Network Health from End-User Narrow focus on Network Device Health
Perspective

Apply wider range of information to pin-pointroot = Baseline Trafficand Monitor Traffic Devitaions
cause

Reduce Administrator Time for Root Cause and NetOp Staff ManuallyHandle Errors
Remediation

User Next-Gen Streaming Telemetry and Al Use Proven Tools and Protocols
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Customer Experience - Business Impact

What Dollar value in Global
sales are influenced by

= USD 1.1 Trilli
consumers using SmartPhones m -+ ron
and Mobile Web access
What percentage of customers
say they swicthed Brands due 89%
0

to poor Network/Customer
experience




Poor Customer
Experience —

Driving Factors

e Outdated Technology

* Lack of Insights into the Network and
Application Performance

* Poor Planning of Technology and
Implementation




Outcome of Poor Network/Customer
Experience

Significant Fall in - Digital Services Customersabandon the Internet
Consumed Service Provider

E-Commerce Sales Cart abondend

Low same store sales

OTT consumption erratic

Similarly other Digital Services
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MatreComm CraftWorld
ISP Transformation + Observability Platform

* Network Observability and Root Cause Analysis across
* WiFi Networks
* Optical Networks
* Switches
e MPLS
* Application performance aspects across Network
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Network Observability - WiFi M
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* QoE * Root Cause Analysis

MoS - Voice Collision aware rate adaption
MoS - Video Overcrowding of the radios near the ONT/WiFi AP
Latency Significantuse of the Control Management frames
Jitter Band-Steering drops
Bandwidth Non-WiFiinterference on the ONT/access point RF
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Network Observability - Optical

* QoE

MoS - Voice
MoS - Video
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Network Observability - Applications me

* QoE * Root Cause Analysis
Application Access Speed Per hop -QoS
Application Starttime/Response time Per hop — Application Aware QoS Metrics

Application Experience

Application Hop-Hop Metrics

Carvice AEhe  Sarves i Canhand Shrios Ouvaten

O S 0 o IO R S
—— — — —
Qe
Overas Savices Meamy Ower sl Servces 1 Procacoon Hearn e Gyt Dedvaned fatt § Days Yon) Portade Ovina | OfSme Sorvic:
ot Servic Tnal Loss o b Mot L - B Ay O
L | B—— _ e
. AR K e
| T :
] ~ F
§ § & RN
e ~ e s
- —— ‘ _—

.......
1335338



Time & motions savings | Capex Reduction | OpExReduction 50- 5Yr ROl
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Network Virtualization
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MatreComm CraftWorld

* Automate your Network Service Management
* Reduce Capex and Opex by 30-40%

* Virtualize your Network Elements — Routers, Firewall, Switches
e Reduce your Capex by 30-40%

* Enable Monetization of User Base — Earn Everyday

 Advertisement
e E-Commerce



Get Started to be a Digital Service Provider

© O %

il

$ 1T P

Engage with us

Conduct a discovery of your Network

Draw a Digital Transformation Roadmap

Implement the SDN+SD-WAN+Multi-Cloud+Security Solutions

Virtualise Network — Physical to Cloud — Capex to Opex

Implement the Applications — Advertisement + e-Commerce

Start saving and earning revenue
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summary

Transform with
MatreComm
CraftWorld to be Digital
Service Provider

Transform from Capex
to Opex Network
Infrastructure

Monetise your User
Database

)

MatreComum
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Earn beyond
Internet
Connectivity

Save the Cash
and use it
expand your
Business

Un-tapped
Potential
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